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ensure its messages resonate locally. 
The book focuses on online 

safety, responsible tech use and 
digital etiquette for children and 
families. The initiative aligns with 
national cybersecurity priorities while 
supporting Kaspersky's mission to 
build a digitally safer generation. 

Set at a weekend go-kart race, 
the story follows a girl named Lola, 
her family and the bear Midori Kuma. 
They encounter a once-celebrated 

NEWS 
Kaspersky, Nacsa launch cyber 
safety book for kids 
Kaspersky and Malaysia's National Cyber 
Security Agency (Nacsa) have launched the 
Bahasa Melayu edition of the children's book 
Midori Kuma and a Very Special Race, aimed 
at promoting digital safety among young 
Malaysians. 

The launch, held at the Petaling Jaya 
Community Library, drew over 80 children and 
featured a live reading session by Kaspersky's 
Jesmond Chang. The event was officiated by 
Nacsa CEO Dr Megat Zuhairy Megat Tajuddin 
and Kaspersky's head of government affairs for 
Asia-Pacific, Heng Lee, 

Originally written by Alessia Cruciani and 
illustrated by Pixar cartoonist Gianfranco Florio, 
the book encourages healthy digital habits 
through storytelling. The Bahasa Melayu 
version was produced with Nacsa's support to 

karting champion who has become 
distracted by video games and social media. 
With Midori Kuma's guidance, the children 
take on a digital challenge that helps them 
rediscover real-world connection and the value 
of balanced tech use. 

The release comes as Kaspersky's latest 
Digital Habits Report states children in Malaysia 
spend increasing time online. The report 
showed that 61% of children received their first 
digital device between the ages of eight and 12, 
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with 11% gaining access even earlier. Nearly half 
now spend three to five hours online daily. 

The initiative supports broader regional 
efforts, following similar campaigns in Vietnam 
and Japan, and highlights the growing urgency 
to equip children with the knowledge to safely 
navigate the digital world. 

Boost Bank, Tenaga offer 3.5% 
savings incentive 
Boost Bank has partnered with Tenaga Nasional 
Bhd (KL:TENAGA) to reward customers with 
high-interest savings and cashback incentives 
linked to Tenaga bill payments. 

Under the campaign running from June 4 to 
Aug 31, new Boost Bank users can access the 
exclusive Tenaga Jar, offering 3.5% per annum 
daily interest on savings. To unlock the Jar, 
customers must open a Boost Bank account 
and pay a minimum of RM50 towards their 
Tenaga bill using the Boost Bank debit card or 
Boost Wallet app. 

Additionally, from June 4 to July 31, all Boost 
Wallet users can earn RM3 cashback by paying 
a minimum of RM50 on their TNB bill. The 
cashback is limited to two redemptions per user 
and capped at 5,000 participants on a first-
come, first-served basis. 

The initiative aims to promote smarter 
financial habits by linking bill payments to 
tangible savings and rewards. 

Scam calls drop 7.6% as Whoscall 
expands anti-fraud campaign 
Scam-tagged calls in Malaysia fell by 7.6% from 
January to April 2025, compared with the same 

) 

period last year, signalling progress in public 
awareness and collaborative anti-fraud efforts, 
according to data from Whoscall, a mobile anti-
scam app developed by tech firm Gogolook 
Malaysia. 

Endorsed by Polis Diraja Malaysia (PDRM), 
Whoscall provides a multi-layered defence 
against phone and online scams. Other than 
caller identification and spam blocking, the 
app now features enhanced tools to address 
evolving digital threats. 

Among its latest additions are Content 
Checker, which scans screenshots for scam-
related content, and Auto-Web Checker, a 
real-time URL scanner that flags potentially 
malicious links. The app also includes ID 
Security Check, a function that alerts users to 
data breaches involving their phone numbers. 

Building on this momentum, Whoscall is 
relaunching its nationwide Scam Free Malaysia 
2025 initiative in continued partnership with 
PDRM. This year's campaign also brings onboard 
J&T Express Malaysia as a supporting partner. 

Together, the organisations aim to distribute 
one million free one-year Whoscall Premium 
subscriptions to Malaysians, promoting wider 
adoption of digital safety tools. 

"Our long-standing partnership with PDRM 
allows us to strengthen real-time detection 
through a shared scam database from PDRM 
CCID Semak Mule, while the addition of J&T 
Express Malaysia expands public outreach. In 
today's digital world, downloading Whoscall is 
no longer optional. It's a vital step for staying 
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