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FDIinflows into Asean
seen surpassing China

KUALA LUMPUR: Malaysian infrastructure
development companies should be
open-minded and courageous to explore
opportunities in the South Asian market.

Malaysia’s special envoy to India and South
Asia on Infrastructure Datuk Seri S. Samy
Vellu said most countries in the region still
needed external expertise for their infra-
structure development. '

“This is my advice. Many Malaysian com-

panies feel that they don’t have to go abroad
as there are many projects in Malaysia, (but)
there will come a day when all infrastructure
projects in Malaysia are completed, then
where will they go?

“So, seize the opportunities in South Asian
countries now when the demand is still there,

Don’t wait until these countries become
developed like Malaysia, then they will no
longer need our expertise or participation,” he

tald Bernama in an interview here recently.
Samy Vellu said local companies could ven-
ture into infrastructure projects such as
roads, power plants, housing, as well as
renewable energy - a new sector that has
been undertaken by Tenaga Nasional Bhd.
Calling on local companies not to expect
financing from customers or the government
of the respective countries when starting a
project, he said: “They should look for their

own financing either through bank loans or
joint ventures with other companies.”

Samy Vellu said his role was to offer advice
and assist Malaysian companies in expanding
their businesses to India, Pakistan, Sri Lanka,
Bangladesh, Nepal, Bhutan, and the Maldives.

“Since 2011 when I was appointed to this
position, several Malaysian companies have
submitted proposals for projects in South
Asia,” he said. — Bernama
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