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“Strike a chord with consumers’
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‘Strike a chord with consumers’

Engage the savvy users now through authenticity, marketing industry urged
VEL
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KUALA LUMPUR: Mu]und)rmm are

more savvy and matare
mﬁhwng despite the spread
of fake news and sensationalism,
says Gobind 5 Deo,

The Communications and
Multimedia Minister sald due to
this, the marketing industry had a
rale to play in reaching out and

ing with ¢ -

“Marketers must cater to this
growing consumer autharity to sur-
Totech il opising e Miatsin

whileo
Chief Marke Officers (CMO)
Awards 2019 on Friday.

Also present was Star Media
Sroup %1:{ executive officer
Andreas Voglatzakis.

Gobind saidMalay:h was a well-

placed and is a pe mrlmtfrs
whedﬁurmu.u)rpmd and
services.

gag I 1% a rich microcosm of
uuthmﬁ:ily‘ Asia. m:eloalzrnduldlvum and

Gobind said there was an upward dynamic d mphu; we  can
trend towards forging deeper m show 1

xmctlnns

the marieting world what is
3 1 thip - parhmtalacn

5, and incr gly nn

“People will share a post on prod:
ucts or businesses if they find them
1o be authentic and honest.

“It seems that the more
our lives get, we will go after some-
thing that really strikes a chord
where it Is not just a product or
_service bug the experience.

said.

the winners are RHB

Group head of group marketing and
branding }'ernle Jasmine, F&N
Sdn Bhd mar-

& and
Malaysia Alrlines Group. mar-

and customer experience

mmmmy

Others include DRE-Hicom Bhd
division head, group strat
communications Mahmood
Razak, CIMB Group CMO Mohamed
Adam Wee Abdullah, Maybank
EVP, co marketing head,
£ brand and sponsorship
o Shazlina Mohd

The CMO awirds recogrise and
¥ i the i contri-
butions, inspiring leadership and
u‘nu hlnzmg achievements  in

sul!ﬁm and Tenaga Nasional Bhd

unns md.ust.ry

A panel of judges has pored over
80 final entries for winners in 30
Ltategories.

maar:gu strategic commu-
“ brariding, Sutapa
Slar Media Group is an official

media partner of the Malaysian
CMO Conference & Awards 2019.

Tapping the market potential: Gobind (left) receiving a token from
Malaysian CMO Awards President Harmandar Singh during the
Malaysian CMO Awards Night 2019 at Sime Darby Convention Centre
in Kuala Lumpur. — Bernama
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