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RM25 MILLION CAPEX

AEON BiG eyes expansion
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AEON BIiG eyes expansion
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EON BiG [M] Sdn Bhd has

provisioned RM25 million

as capital expenditure

[capex] for the year to re-
furbish, market and expand its hy-
permarket network.

AEON BiG Managing Director
Sheikh Farouk Sheikh Mohamed
said the allocation would prim-
arily be for refurbishing exist-
ing stores, ensuring maintenance
to enhance customer experience,
and supporting store expansion
plans.

Sheikh Farouk said AEON BiG
aims to identify new locations for
store expansion, further solidifying
its presence in the market.

“New stores are in our plans, but
we cannot reveal the location. We
are just looking for the right time to
announce them.

“We also plan to continue our on-
going refurbishment efforts across
all 21 stores in Peninsular
Malaysia, concentrating on enhanc-
ing facilities for an improved cus-
tomer experience,” he told the Busi-
ness Times in an interview.

Transforming customer
transactions

In a notable stride towards tech-
nological advancement, AEON BiG
has invested in cutting-edge tech-
nology, intreducing a self-checkout
system at its stores.

Although adoption rate was slow
at first, Sheikh Farouk said more
and more consumers are using
self-checkout services now.

"At the beginning, this change ex-
perienced resistance. However, |
have seen consumers progressively
taking to self-checkout.

“Now, about 30 per cent of our
customer transactions are based
on self-checkout services. There-
fore, from this we target to go at
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least 50 per cent [of consumer
transactions from self-checkout] by
the end of this year.”

More collaborations
is year

Sheikh Farouk said these collab-
orations extend beyond the sports
segment, encompassing partner-
ships with various industries.

“For the hypermarket segment,
sports will definitely be our focus
this year. Another area of focus will
be our grocery segment. The others
are baby world, leasing and food
and beverage [F&B),” he said.

Meanwhile, Sheikh Farouk said
AEON BIG aims to strike a balance
in its leasing partner segment, fo-
cusing on creating a well-rounded
mix within its malls.

The company envisions a diverse
selection of F&B, entertainment,
spaorts, apparel, and services stores
to establish its malls as compre-
hensive one-stop centres for cus-
tomers.

“We will find the balance in our
leasing partner segment. What we
need in our malls are more F&B,
entertainment, sports, apparel and
services stores.

“Those will be our focus for leas-
ing. We want to make our leasing
more balanced, especially, to be-
come a one stop centre for cus-
tomers.”

Commitment to price
stability

In a resolute stance against the
prevailing challenges in the market,
AEON BiG affirms its commitment
to maintaining current pricing
structures, demonstrating unwa-
vering support for its customer
base.

Since last year, Sheikh Farouk
said the hypermarket chain has
steadfastly held its prices and en-
gaged in collaborative initiatives,
such as Jualan Rahmabh, to ensure
affordability for its diverse cus-
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tomer profile.

"Recognising the sensitivity of
our customer profile, primarily
consisting of B40 and M40 seg-
ments, AEON BiG acknowledges
the importance of pricing stability.

"We understand the unigue needs
of our customer base. Rather than
contemplating price increases, we
dedicated ourselves to negotiating
more favourable terms with sup-
pliers.”

Leading sustainability
initiatives

AEON BiG Wangsa Maju serves as
a model for sustainable practices
within the AEON BiG network.

Sheikh Farouk said the integra-
tion of solar panels, electric vehicle
[EV] charging, and the drive-thru
recycling centre at this location is a
precursor to the company's com-
mitment to expanding these initia-
tives to all of its stores by the end of
the year.

"AEON BiG Wangsa Maju has seta
precedent by installing solar panels
on our rooftop.

“In collaboration with Tenaga Na-
sional Bhd and its subsidiary,
GSPARX Sdn Bhd, we aim to equip
all 15 malls with solar panels by the
mid-point of this year.

“This initiative has resulted in
substantial energy savings, ranging
from 15 to 20 per cent.”

In addition, Sheikh Farouk said
AEON BiG has installed EV charging
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infrastructure at its malls, promot-
ing sustainable commuting and
supporting the growing demand for
EV usage.

This forward-looking move un-
derscores the company’s commit-
ment to environmental responsibil-
ity and community needs, he
added.

Moving forward, Sheikh Farouk
said AEON BiG anticipates a con-
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siderable boost in footfall and ten-
ant numbers within its malls this
year, signaling a positive shift in
consumer confidence and business
resilience,

“This influx extends across var-
ious sectors, including F&B, appar-
el and services, indicating a pre-
vailing confidence among busi-
nesses to establish a presence
within AEON BiG retail spaces.”
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