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KUALA LUMPUR: Petronas ranks
among the top national brands for
sustainability perception in the
Brand Finance Sustainability Per-
ception Index 2026.

The index highlights brands
viewed globally as having the
strongest commitment to sustain-
ability.

It also underscores the grow-
ing role of sustainability in shaping
consumerdemandandbrandvalue
among the world’s largest compa-
nies.

Basedon the latest iteration cov-
ering48 sectors, 24 sawadecline in
sustainability influence between
2025 and 2026, compared with 38
in the previous cycle.

Brand Finance research high-
lightedPetronas’enhancedsustain-
ability perceptions, driven by con-
tinued investments in low-carbon
energy and community develop-
ment.

Inlate2025,thenationaloilcom-
panyadvanceditsenergytransition
strategy through expanded carbon
capture and storage (CCS) projects.

It also strengthened hydrogen
and renewable energy portfolios
in Asia, and accelerated emission-
reductioneffortsalignedwithitsNet
ZeroEmission by 2050 ambition.

BrandFinanceAsiaPacificman-
agingdirectorAlexHaighsaid:“Pet-
ronas stands out across environ-
mental, social and governance per-

ceptions, reflecting how sustained
investment in theenergy transition
and community development can
translateintostrongerbrandequity.

“More broadly, while sustaina-
bility remains an important driver
of brand choice, our data shows its
influence is beginning to stabilise.

“Thereductioninsectorsexperi-
encing decline suggests that while
some markets are seeing signs of
an ESG backlash, its impact may
be reaching a plateau rather than
accelerating.”

TheindexalsoshowedthatTena-
ga Nasional Bhd improved its envi-
ronmental perceptions by expand-
ing renewable energy, including
large-scale solar and cross-border

green energy exports under the
AseanPowerGrid.

It also reduced coal dependency
andmodernised grids.

Maybank reinforced its social
impactthroughexpandedMaybank
Foundation programmes, focusing
on empowerment, inclusion, and
sustainable livelihoods.

TheindexalsoshowedthatDutch
LadyMilk Industries Bhd stood out
forgovernancefollowingthelaunch
of its “TransformingSchools,Nour-
ishingMinds”programmewith the
Education Ministry and Yayasan
DidikNegara.

Theinitiativeprovidessubsidised
milk, classroomupgrades anddigi-
tal tools nationwide through 2029.
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Petronas ranks among top green brands

Brand Finance research highlighted Petronas’ enhanced sustainability
perceptions, driven by continued investments in low-carbon energy and
community development. NSTP FILE PIC
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