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South Korea, where Chinese cars 
have been long dismissed as shoddy. 

At around US$18,500 (RM75,100), 
the Dolphin compact was 
inexpensive, well equipped and – 
crucially – available. Kim initially 
wanted a Hyundai Casper EV but 
was told she would have to wait 
more than two years for delivery. 

After rapid expansion in Europe 
and elsewhere, BYD and  other 
Chinese automakers are now 
targeting South Korea and Japan, 
two countries with entrenched car 
industries – and no shortage of 
sceptical consumers. They are 
making inroads in South Korea, but 
Japanese sales have been  muted. 

The difference is partly due to EV 
uptake. Roughly a quarter of the 
new cars sold in South Korea this 
year were  EVs, versus 3% in Japan, 
according to industry data. 

Chinese automakers have proven 
their ability to spend years building 
dealer networks and adapting cars 
to local tastes, according to industry 
executives and analysts. 

It is a strategy born of both 
confidence and necessity: China 

MobyInfo, a Tokyo-based consultancy.
Reuters interviewed more than a 

dozen people including company 
executives, dealers and EV buyers in 
both South Korea and Japan for this 
article. 

BYD sold more than 20,000 
vehicles in South Korea  in the first 
nine months  of this year, overtaking 
the combined sales of Toyota and its 
Lexus brand, according to market 
research firm Carisyou. 

BYD has been able to take  
advantage of South Korea’s growing 
appetite for cheap EVs, said Lee Jae-
il, a senior analyst at Eugene 
Investment & Securities. Petrol prices 
have surged almost 10% since the 
US-Israeli war on Iran  started, but 
Hyundai and Kia focus mainly on 
premium EVs, offering only a few for 
under US$30,000. 

“The timing has worked 
particularly well for BYD,“ Lee said. 

Geely’s Zeekr brand began taking 
orders for its 7X SUV in South Korea in 
June and plans to open up to 14 
showrooms by the end of the year. 
Chery is expected to enter the 
market in 2027, according to an 
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