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as growth mark

A LUMPUR: Malaysia remains 
tant market for global cruise 

ator Royal Caribbean, serving as 
ce of passengers and a 

tial growth market for its 
al itineraries. 

The country’s proximity to 
apore, a key cruise departure 
 makes cruising an accessible 

y option for Malaysians, while 
ternational cruise operator’s 
-haul itineraries offer oppor-

tunities to explore destinations 
beyond the region. 

yal Caribbean president of 
ter China and managing director 

Asia Ben Bouldin said the company’s 
oach to Asia is to recognise that 

arket has its own travel habits, 
ences and level of familiarity 
uising.  

n Malaysia, we see an 
tunity to build on interest in 

opean cruising by showing 
ellers the range of holidays 

et or Asia, Eur f
Cruise operator sees opportunity to build on 

ailable – from regional getaw
ange of holidays 
ays to longer 

international adventures 
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Bouldin said these findings help 
ibbean understand where 
ists in these markets.  

et has its own charac-
oach needs to be 

an applying the 
oss the region. 

, the opportunity is to 
egional 
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option appealing.  

The appeal was similarly high 
et and introduce more 

-haul holidays, 
.  

ith travel 
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Across the five m
cruises emerged as the pr

ong interest in 
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ts who had 
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ith 81% of parents 
essing 

ets surveyed, 
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the survey findings. 
“The biggest hurdle is familiar

particularly among first
cruisers. We need to make the 
experience, value and choice of 
destinations clear.  

“Our travel partners are vital in 
answering questions and helping 
guests find the right holiday for their 
interests and travel plans. The goal is 
to turn interest into the confidence to 

ith 81% of par
en under 18 expr

arkets sur

Bouldin says Royal Caribbean’s long-term goal is to make cruising a mainstr
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Petronas remains Asean's second most valuable 
brand
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